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“Operations professionals bring business discipline to the law department, help 
professionalize the sourcing and management of legal and other services, and are 
now at the center of evaluating and implementing emerging technologies around 
efficiency, governance, risk, and value. If you want to work effectively with law 
departments, you must understand the legal ops professional.” 

—Brad Blickstein

The 19th Annual Law Department Operations Survey from the Blickstein Group provides 
insight into many critical success factors of effectively managed corporate law departments. 

● Oldest and largest information source on legal ops and LDOs
● More than 80 respondents, with 300+ total data points
● Blue chip board of advisors

Survey Objectives
● To collect information about law department operations (LDO) and LDO executives 

and to provide benchmark data to assist in guiding the efficient management of 
in-house law departments

● Only one respondent allowed per law department. Because the survey is strictly for 
law department operations, we do not have any law firms take the survey

● Survey findings incorporate more than 300 data points

Law Department Operations Survey
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      You can download the survey report from http://www.blicksteingroup.com 

https://www.blicksteingroup.com/law-department-operations-survey
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Direct Exposure to In-House Legal Leadership
• Your logo branding on every page of the online questionnaire 

taken by more than 80 law department leaders
Insights into Operational and Technological Priorities 

• Full survey results distributed electronically to all 
sponsor-partners and survey participants

• Sponsor-partners receive early access to full report data 
Enhanced Credibility

• Thought leadership through full-page ads and editorial 
sidebars throughout the report

Networking Opportunities
• Lead generation through webinar and virtual summit 

registrants, report downloads, and live events
Positioning as a Trusted Partner

• Educate and interact with in-house leaders during the virtual 
summit, webinars, and live roundables

Program Sponsor-Partners Enjoy

The annual survey program 
includes six different 
elements designed to deliver 
value to sponsor-partners 
through brand awareness, 
thought leadership, and lead 
generation.

Specific details on what is included in each 
sponsorship package is on page 10
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Branding Placement
• Logo branding on every page of online survey 

(launches Sept. 2026)
• Full-page ads in report (400+ downloads)
• Editorial sidebars in report
• Report cover logos

Full Survey Results (early view Nov. 2026)
• PDF report distributed electronically exclusively to 

sponsors and those who take the survey
• Sponsors receive early access to full, aggregated 

data

Survey Report (Dec. 2026)
• Lead generation through report downloads 
• Branding and thought leadership through full-page 

ads and editorial sidebars throughout the report

Program Sponsor-Partner Elements
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Virtual Summit (Dec. 2026)
• Report findings panel
• Hosted on Zoom
• Plenary session on-demand recording provided
• Lead generation from list of registrants

Webinars (Q2 2026)
• Timing to be announced
• Speaking roles available
• All webinars hosted on Zoom
• Lead generation from list of registrants
• On-demand recording provided
• Annual webinars draw +300 registrants

Live Roundtables (Targeted Jan. and Feb. 2026)
• Present and participate in live roundtables 
• Lead generation from list of registrants



The Survey Report will be shared with the public, respondents, and sponsors, with branding and 
thought leadership content for sponsors through full-page ads, editorial sidebars, and logos on the 
report cover.

TITLE and GOLD SPONSORS 
will be quoted in the Survey Report 
story.

TITLE, GOLD and SILVER 
SPONSORS 
will receive editorial sidebars.

TITLE, GOLD, SILVER & BRONZE 
SPONSORS will receive full-page 
ads in the Survey Report.

Survey Report
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The 50+-page Full Results Package is available exclusively to sponsors and participants.

Full Survey Results
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Engage and connect with up to 
100 in-house legal ops 
attendees.

• Attend the Virtual Summit and live roundtables with report 
author Brad Blickstein and other advisory board members as 
they discuss the key findings of the 2026 LDO Survey Report

o Engage and connect with up to 100 in-house roundtable 
attendees during the Virtual Summit

o Report findings panel on Virtual Summit
o In-person networking opportunities during live roundtable 

events
o Lead generation from registrants for both events

LDO Survey Virtual Summit and Live Roundtables
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Live Roundtable Opportunities in 
New York and San Francisco



Along with leading LDO professionals, we 
present and analyze select survey results for 

the marketplace.

Timing: 
Two webinars targeted for Q2 2026

Attendees: 
Annual webinars receive more than 400 

registrants
Topic: 

Present the survey results and provide analysis 
to the broader marketplace. 

TITLE and GOLD SPONSORS
may provide one faculty member for webinars. 

TITLE, GOLD and SILVER SPONSORS
receive partial webinar registrant lists. 

Results Webinars
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TITLE 
SPONSOR

$47,000

GOLD 
SPONSOR

$28,500

SILVER 
SPONSOR

$18,000

BRONZE
SPONSOR

$9,000

SURVEY - Opportunity to review 
questionnaire and suggest 
changes 

- Logo/branding throughout
- Access to full survey data

- Opportunity to review 
questionnaire and suggest 
changes 

- Logo/branding throughout
- Access to full survey data

- Opportunity to review 
questionnaire and suggest 
changes 

- Logo/branding throughout
- Access to full survey data

- Logo/branding throughout

REPORT - Two full-page ads
- Top logo inclusion
- Executive summary

- Two full-page ads
- Logo inclusion
- Editorial sidebar

- One full-page ad
- Logo inclusion
- Editorial sidebar

- One full-page ad
- Logo inclusion

VIRTUAL EVENT - Co-lead 6 roundtables with an 
advisory board member

- Engage and connect with up to 
20 In-house roundtable 
attendees per roundtable

- Co-lead 2 roundtables with an 
advisory board member

- Engage and connect with up to 
20 in-house roundtable 
attendees per roundtable

WEBINAR - One representative as faculty 
on each webinar

- One representative as faculty 
on one of two webinars

LEAD GENERATION 200 total leads 
100 - LDO Survey Report 
download leads
100 - Webinar registrants 

100 total leads
50 - LDO Survey Report 
download leads
50 - Webinar registrants

50 total leads
25 - LDO Survey Report download 
leads
25 - Webinar registrants

35 total leads
35 - LDO Survey Report 
download leads

LIVE EVENTS - One representative at each of 2 
Live Results Roundtables

- One representative at 1 of 2 
Live Results Roundtables

- One representative at 1 of 2 Live 
Results Roundtables

SOLD
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Contact Information

www.blicksteingroup.com

Brad Blickstein
    brad@blicksteingroup.com

Sam Moon
sam@blicksteingroup.com

http://www.blicksteingroup.com/

